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Logo usage
As we implement our brand identity across many 
marketing materials, there will be occasions for 
alternative logo usage. The following provides basic 
guidelines for implementation and usage of our logo to 
help maintain a consistent brand identity. 

1) Any marketing or promotional materials created to 
publicize a CCC event, class, program or service must 
display an official CCC logo. The preferred location of 
the logo is on the bottom right corner. 

2) Logo usage must be reviewed and approved prior 
to ASG poster stamping. All materials featuring the 
CCC logo that have not been produced by the Creative 
Services team in the College Relations & Marketing 
department must be reviewed for brand compliance 
prior to being printed, published or distributed. 

The approval process may take up to two business days, 
so please build sufficient time into the project deadline 
to allow for any required edits. 

3) Send your pdf proof via email with the subject 
line BRAND REVIEW REQUEST to BrandReview@
clackamas.edu or kevin.anspach@clackamas.edu.

Acceptable logo usage and size
The basic principle here is to be true to the brand, the colors, 
the fonts.  Navy Blue= PMS 280C  Scarlet Red= PMS 200C. 
Minimum width of the horizontal logo is 1.5 inches, minimum 
width for the vertical “stacked” logo is 1 inch.    

Clear space
The height of the lowercase “c” in the word 
Clackamas defines the minimum clear space 
required around all four sides of our logo. The 
same clear space formula should be used with the 
vertically formatted logo. 

4C/2C

Grayscale

Black

1C/PMS 280
Reversed out of Navy Blue or Scarlet Red


